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Brand As Product
2. Search

3. Fast,
comprehensive

4. “The best”

5. Find anything:
research to fun

6. Everyone

7. International

Brand as
Organization

2. Hardworking,

fun, cult

3.Global view
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Brand As
Person

2. Honest, but
playful.

3. Always
there for you.

Brand As Jiha,
Symbol J

2. Simple f; o ?g
design, basic \f, .
html. Logo is >

not sacred. \‘

3. “old |
internet’
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Rank 2018: 1 2017: 3
BV 2018: $150,811m

BV 2017: $106,396m

Brand Rating: AAA-

Rank 2018: 2 2017: 2

BV 2018: $146,311m
BV 2017: $107,141m

Brand Rating: AAA+

Rank 2018: 3 2017: 1
BV 2018: $120,911m

Brand Rating: AAA+

Rank 2018: 4 2017: 6

BV 2018: $92,289m
BV 2017: $66,218m

e Brand Rating: AAA+

Rank 2018: 5 2017: 9
BV 2018: $89,684m
BV 2017: $61,998m
Brand Rating: AAA+
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a" Microsoft

verizon’

Walmart

Mo Mo il ! o

ICBC @1-0

Rank 2018: 6 2017:4

BV 2018: $82,422m
BV 2017: $87,016m

Brand Rating: AAA-

Rank 2018: 7 2017:5
BV 2018: $81,163m
BV 2017: $76,265m
Brand Rating: AAA+

Rank 2018: 8 2017:7
BV 2018: $62,826m
BV 2017: $65,875m
Brand Rating: AAA-

Rank 2018: 9 2017:8
BV 2018: $61,480m
BV 2017: $62,211m
Brand Rating: AA+

X

UIURIST

2

5%

-1%

Rank 2018: 10 2017: 10 =

BV 2018: $59,189m
BV 2017: $47,832m
Brand Rating: AAA+

+24%
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